eCommerce: The Main Game Changer Of the 
Food And Beverage Industry 


How do you love to spend your lazy weekend? By going to a restaurant or by ordering your 
favorite dish from your favorite restaurant? Most of us may order our favorite food not only at the 
weekend, but we can do it anytime. So, are you running your food and beverage business 
through an eCommerce platform? If you still need to, this guide is for you. Let’s explore how 
eCommerce is impacting it. 
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Online sales of food and beverage products are dense and competitive. You can sell to other 
companies and customers directly or a mix of the two by using eCommerce. Resources and 
investment are needed to establish and maintain an online presence in eCommerce. 


eCommerce for food and beverage (F&B) has increased unprecedentedly, particularly during 
the COVID-19 epidemic when lockdowns and other limitations drove customers to make more 
online purchases than ever. According to the analysis of Brickmeetsclick, between August 2019 
and October 2021, the number of American families purchasing groceries online more than 
frequently, from 16 million to over 64 million. 


Investors and F&B companies must develop through e-commerce strategies in order to take full 
advantage of the opportunity. This entails describing the skills required to meet the spike in 
demand that is both organic and inorganic and assessing potential levers for profit improvement 
to guarantee growth. 


Why Choosing eCommerce Platform For Giving Push To This 
Industry 


Online sales of food and drink have surpassed all previous records. This channel is a valuable 
resource for any food and beverage firm looking to reach a global audience of interested 
consumers and businesses. Customers are doing more research and making more purchases 
online through Business-to-Business (B2B) and Business-to-Consumer (B2C) channels. Food 
and beverage companies can establish direct communication and connections with prospective 
customers through the use of: 


e social media networks 
e online markets 
e the internet 


Better profits and enduring relationships with clients might result from selling online. About 
20.5%, or $263 billion, of retail grocery sales are anticipated to occur online by 2026, according 
to the analysis of Mercatus Centre at George Mason University. There must be a why behind it. 
Let’s explore some reasons that will shake you up! 


l. One Click Smooth Collecting 


In this scenario, customers buy products online via retailer apps or websites and pick them up in 
person at physical stores. In fact, curbside increased from 36.6% of active users in August 2020 
to 54.7% in August 2021, according to data from Brick Meets Click. 


Retailers have created micro-fulfillment centers in response to curbside's growing popularity in 
order to effectively handle online transactions using robotic picking and other automated 
technologies inside of already-existing shop footprints. 


ll. Straight to the customer 


For food and beverage firms, direct-to-consumer (DTC) ordering is a more daring channel 
option because it demands more outstanding marketing and expenditure to support 
development than other online channels. 


However, it also has the most tremendous potential for profit because it keeps the value that 
other segments' intermediaries take in. The most prosperous DTC and multichannel companies 
were already seeing yearly sales of over $500 million as the virus was beginning to spread over 
the world. 


lll. Personalized services 


Customers can buy groceries online from a variety of brands through these services, which 
third-party delivery providers offer. 


An estimated 30% of the online grocery delivery and pickup industry, which accounts for 85% of 
U.S. households, is partnered with about 600 national, regional, and local merchants, according 


to Business Insider's analysis. But grocery delivery is becoming a more significant part of the 
business for other well-known delivery firms as well. 


What Are The Steps To Get the Best Impact 


It is really a challenging task to grow your food and beverage business through eCommerce 
platforms. You have to follow some steps. So let’s explore how you can start step by step 
impactfully. 


i. Recognize the traffic and prospective customers you have 


eCommerce is fascinating since it offers a plethora of opportunities for product sales. Every day, 
millions of customers browse the internet, and many of them make purchases. As lots of new 
websites are opening day by day, it's also getting a competitive market as well. You must 
analyse the expectations of your customers and modify your eCommerce services accordingly if 
you hope to achieve the desired sales results. 


ii. Determine which eCommerce channels to use 


You should follow whatever eCommerce channel(s) your target market prefers. Every sales and 
distribution channel has a separate economic model. The expectations of purchasers in B2C 
channels will differ from yours if you are selling online to B2B channels. Good product 
descriptions with the appropriate search keywords and clear, accurate photographs will help sell 
your products in both B2B and B2C eCommerce. 


lii. Create a Website to get extra rich 

Your website is the core of your online presence. This is your chance to present your products 
and offer recommendations to persuade them to make purchases and complete transactions 
online. You can invest in websites in a variety of ways, including: 


e Creating the website yourself and using your information 

e Utilizing a qualified web designer who collaborates with copywriters, photographers, and 
designers 

e Do proper analysis to get extra traffic. 


When customers come to your website, they need the proper item and guidance to make a 
purchase. With an integrated eCommerce platform that you design or choose as part of the 
platform, you may build your website with eCommerce features. It is helpful to have a concept of 
the type of business you want to start while you explore the various eCommerce platform 
options. 


Conclusion 


With this rowing era of technology, everything is updated every moment. If you implement it 
wisely, then you can get the best result out of it, as ecommerce platforms are helpful in 
expanding your business globally. You just need the proper guidance. 

Don’t worry, Chapter247 is here for you. Now, you can get efficiently skilled services that can 
enhance the reach of your online food & beverage services globally. We will be your one-stop 
solution. 
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